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A. Period 1: Study Initial Information Used to Brand Identity 
Design 

B. Period 2: Design a Logo 

C. Period 3: Conduct an Assessment by a Specialist 
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D. Period 4: Measure Tourists’ Satisfaction on the Brand 
Identity Used for Creative Agriculture Community Enterprise 

�

Period 1

Period 2

Period 3

Period 4

The 7 key elements of brand identity 
design.

The Complete Typographer

Study and 
design for logo and community products by using the identity of Samet 
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Ngam community for Baan Samet Ngam Mat handicraft center

Logo design from Thai Arts

Integratd Advertising, Promotion, and 
Marketing Communications.

Branding Element Logos 4

Visual Communication for Thai Halal Print Media

7 importances in logo design

Logo design


