
International Journal of Business, Human and Social Sciences

ISSN: 2517-9411

Vol:10, No:8, 2016

3050

1

Abstract—

Keywords—



International Journal of Business, Human and Social Sciences

ISSN: 2517-9411

Vol:10, No:8, 2016

3051



International Journal of Business, Human and Social Sciences

ISSN: 2517-9411

Vol:10, No:8, 2016

3052

A. British Students 

B. Nigeria Students in the UK 

C. Nigerian Students 

A. The Influence of Individualism vs. Collectivism on 
Consumer Behaviour in the UK and Nigeria 

“I consider group interest more important than 
personal interest. I will rather pursue the former.” 

“At home in Nigeria, I will go with group interest but 
here, it is every man for himself.”

I make decisions myself almost all the time but with 
utmost consideration for people around me.

I make decisions all by myself but sometimes consider 
the opinion of others.

“I would prefer to go shopping with my friends. Their 
inputs could help me make better choices.”
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“I would rather have a meal with friends/relatives.”

“I would rather pursue personal interest. Everybody 
does that!”

“My decision is most often made by myself without 
input from anyone else.” 

“I will prefer to go shopping alone. It could be time 
wasting going with friends.”

“I prefer shopping online. It is faster and less 
stressful.” (

B. The Influence of Masculinity vs. Femininity on Consumer 
Behaviour in the UK and Nigeria 

“I prefer popular brands which everybody will 
recognize; that way people know the value of what I 
have.” 

“Yes I prefer popular brands. We are Nigerians 
remember!”

“I really do not have a preference. Sometimes I go for 
popular brand or less popular.” 

“The price matters, but I always take quality over 
price. It makes me feel more secure

C. The Influence of Uncertainty Avoidance on Consumer 
Behaviour in the UK and Nigeria 

“Risk? Yes! I have to be sure of what I am getting into 
before I make a move.” 

“Yes, all the time I buy products I am familiar with. 
That way I can vouch for it.” 

“I believe we all have to be spontaneous. That is what 
life is about isn’t it?”

“I am open to trying new things and all types of food.” 

D. The Influence of Power Distance on Consumer 
Behaviour in the UK and Nigeria 
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‘Everyone cannot be equal. Like we say in Nigeria, all 
fingers are not equal.” 

“Yes, my parents could restrict my purchase.” 

“I have to seek my parents’ opinion before I make any 
important decision and sometimes even before I buy a t-
shirt.”

“Yes, I believe everybody should be equal or given 
equal opportunities.” 

“My parents cannot affect my purchase decisions in a 
million years mate.”

Communicating in Global Business 
Negotiations

Consumer Behaviour

Journal of International Consumer Marketing

Culture and Personality

Principles of 
marketing

Advances in Consumer Research,

Journal of Retailing,

Brazilian Administration Review

Cultural Advantage: A New Model for Succeeding with 
Global Teams

Culture's Consequences: Comparing Values, Behaviors, 
Institutions and Organizations Across Nations. 

Nigerian Journal of Social Studies

Culture’s Consequences: International Differences in 
Work-Related Values

A Critical Review of 
Concepts and Definitions

Journal of International 
Management, 

Journal of Business Research

International Marketing Strategy: Analysis, 
Development and Implementation

The 
International Journal of Human Resource Management

Journal of Business Research

International Marketing Management

Consumer Behavior and Marketing Action

Alice in Disneyland, a creative view of international 
advertising International advertising: Realities and 
myths

Harvard Business Review



International Journal of Business, Human and Social Sciences

ISSN: 2517-9411

Vol:10, No:8, 2016

3055

Exploring Marketing Research

Research Methods for 
Business Students

Business Research Methods

Research Methods in Business Studies

Management Research: An 
Introduction

[30]
Psychology and Marketing, 

World Scientific Publishing Company

International Journal of Innovation, Management and Technology,

European Journal of Marketing
Business Research Projects

 Methods 
for Graduate Business and Social Science Students

International Journal of Arts and Commerce

International Marketing Strategy: Analysis, 
Development and Implementation

International 
Journal of Business and Management

Polarising the audience: Meiji kabuki spectators' receptivity 
to foreign cultural material

East Meets West: culture, literatures and languages in the 
global age:

Advances in Consumer Research

Academy of Management
Cultures and Organizations: Software of the Mind

Culture’s consequences

Journal of 
International Consumer Marketing

Journal of Consumer 
Research

Journal of Consumer 
Research

Issues about doing Business in Nigeria

International Marketing Review

Annales 
Universitatis Apulensis Series Oeconomica

Marketing across Cultures

International Marketing Review

Global marketing and advertising: Understanding 
cultural paradoxes

Culturally speaking: Culture, communication and 
politeness theory


