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Hypothesis 1. Social information has a positive effect on 
donation behavior in a crowdfunding context. 

C. Feeling Uncertain 

Hypothesis 2a. The more uncertain an individual is, the 
greater the influence of social information on 
the average individual amount donated.  

Hypothesis 2b. The more uncertain an individual is, the 
greater the influence of social information on 
the number of donors. 

Hypothesis 2c. The more uncertain an individual is, the 
greater the influence of social information on 
the total amount raised per project.  

D. The Need to Belong  
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Hypothesis 3.  The higher one scores on the need to belong, 
the greater the moderating influence on the 
relation of social information on donation 
behavior. 

E. Concern for Reputation  

Hypothesis 4. The more an individual cares about his 
reputation, the greater the influence of social 
information on donation behavior.  

F. Identification with a Social Group  

Hypothesis 5.  The more congruent the identity between the 
donor and the source of social information, the 
greater the influence of social information on 
donation behavior.  
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A. Procedure 

B. Measures 

social assurance sub-
scale
belongingness scale 

Concern for 
Reputation Scale

Single-Item Measure of Social 
Identification

fully disagree, fully 
agree

Dutch European 
Social Survey
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fully 
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very 
unlikely disagree, very likely

C.  Participants  
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D. Results 
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E. Conclusion 

A. Procedure 

M SD
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B. Participants 

SD

C. Results 
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X2= p

X2=.19 p
X2=1.00 p
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D. Conclusion  
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