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H1: The knowledge of customers’ individual willingness 
to pay positively influences the potentials of Dynamic 
Pricing. 

H2: Dynamic Pricing leads to savings. 

H3: Dynamic Pricing leads to an increase in sales.  

H4: Dynamic Pricing facilitates the determination of 
customized prices. 

H5: The potentials of Dynamic Pricing are interrelated 
with the volume of data. 



International Journal of Business, Human and Social Sciences

ISSN: 2517-9411

Vol:11, No:6, 2017

1660

H6: Information about competitors’ pricing strategy has a 
positive effect on the potential of Dynamic Pricing. 
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