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value co-creation activities require a 
context for integrating operant resources
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provide identity and increase sense of 
community ensure congruence 
and develop brand personality

foster participatory culture and activate fans

A. Social Identity and Sense of Community 
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B. Congruence and Brand Personality 

C. Participatory Culture within Sports Fans 
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 social identity and 
sense of community  congruence 
and brand personality 

 participatory culture and fan activation 
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