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Furniture Industry - BBCWFI) – competitiveness of 
innovation. 

A. Results of the Survey of Innovation Activity of Furniture 
Enterprises in Period 2006-2008 

For period 2006-2008, the innovative performance of 
furniture enterprises is below the average in EU. The main 
economic indicator that reflects the cost of financing 
innovative activities is behind the EU average - just 1.48% of 
the turnover of furniture enterprises in the EU average - 2.21% 
[9]. The main economic indicator that reflects the result of 
innovation - the share of turnover and the market for new 
furniture, and the results are also lower than that of the EU 
average. It is noteworthy that only new furniture is now more 
realized by firms with higher innovation intensity. The 
average European level of the index in 2008 was 13.3% 
according to Eurostat and behind it more than 2 times. The 
SMEs surveyed for furniture production averaged 5.4%. The 
value of the indicator of innovation activity increases with an 
increase in the size of the enterprise.  

Medium-sized furniture companies are: 
• 68% higher turnover of small enterprises; 
• 29% higher spending on innovation by small enterprises; 
• 30% higher revenues from innovative products from 

small enterprises. 

B. Results of a Study of the Types of Innovation Furniture 
Enterprises in Period2008-2010 

European methodology used to evaluate the innovation of 
the company allows the comparative analysis of the 
innovation performance of enterprises by size and from 
different sectors of the economy, but it also contains a lot of 
imperfections in terms of the coverage of specific activities for 
various industries.  

For period 2008-2010the adapted and formulated indicators 
reflect the specifics of the furniture industry and comply with 
the basic ones used officially in the innovative research in the 
EU. Specific innovation activities relate to the main types of 
innovation and costs associated with them - product and 
process, organizational, management and marketing, and are 
associated with innovations in key areas - new materials, 
technologies, internal and external organizational changes, 
training of human resources, certification and standardization, 
pricing and distribution, awards for innovation. The main 
types of innovation activities of furniture enterprises for 
period 2008-2010 are as follows: 
1) The predominant product innovations are with low 

innovation - the use of new materials in the production 
(which are mostly new to the company and the Bulgarian 
market - lightweight melamine faced chipboard, MDF - 
matte and glossy, solid wood with special effects, veneer 
and plywood polycarbonate plates with natural botanical 
elements, hinges from leading European and world 
producers etc.) 

2) Organizational and managerial innovations are second in 
importance - embedded systems for quality management 
(ISO 9001), followed by training of personnel. 

3) Process Innovation – on the third place. Costs are made 
for the purchase of new machinery and equipment - 
mostly circular, edging machines and membrane presses. 
Next - a new automation of production processes is done. 

4) The lowest results are in terms of marketing innovations, 
where leaders are the new promotion techniques and new 
market channels, and changes in the brand. 

C.  Results of a Study of the Competitiveness of the 
Innovation of Furniture Enterprises in Period 2010 - 2012 

In period 2010-2012, CIS focused on the results of 
innovation activities of enterprises and in particular the results 
with a high degree of novelty that defines high 
competitiveness and innovation. Ownership of industrial 
property means ownership of intangible goods that are 
produced or acquired for profit and control its use. Industrial 
property is listed in the Article 1 of the Paris Convention for 
the Protection of Industrial Property, to which the Republic of 
Bulgaria has joined in 1921, and under the Convention, the 
main object of protection are: inventions and utility models, 
trademarks and geographical indications, industrial design, 
company names, prosecuted unfair competition, new plant 
varieties, animal breeds, topographies of integrated circuits etc 
[8]. 
• The results of the study of the innovations of 11 leading 

furniture enterprises participating in the Verified 
Bulgarian Furniture of BBCWFI (the total number of 
member companies is 13) for the period 2010-2012 can be 
summarized in the following: 

• More than half of the surveyed enterprises have realized 
new products during the period;  

• 30 % of enterprises bring 5 to 10 new products, one third 
of which are new to the market;  

• 18% of enterprises have a registered patent, slightly below 
the average score for industrial SMEs in Bulgaria by 
20%; 

• None of the companies has registered industrial design or 
trademark, and other forms of protection of intellectual 
property; 

• Half of the innovative enterprises develop the software 
and machines needed for their production; 

• Enterprises with the highest innovative performance work 
actively on projects related to the improvement of 
competitiveness, human resource development, energy 
efficiency and safety; 

• Innovative enterprises have implemented more innovative 
activities as part of a public contract for the supply of 
goods and services to public sector organizations; 

• The purpose of product innovation furniture enterprises 
are increased market share and profits; 

• Managers state the high cost of registration and lack of 
staff to deal with R & D, furniture makers, as barriers to 
the registration of patents. 
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V. CONCLUSION 
Studies related to the innovation performance of furniture 

enterprises in Bulgaria, suggest that it is below the EU average 
or industrial SMEs. By increasing the number of employees in 
the furniture enterprises, their innovation activity increases. 
The prevailing product innovation - new furniture is 
introduced now, but there is a low realization of innovative 
products that are new to the market.  

Analysis of the results allows for the formulation of the 
following conclusions regarding furniture enterprises in 
Bulgaria, as a subject of future studies: 
• low level of R & D, as well as costs associated with it; 
• low level of implementation of innovative products; 
• low level of patent activity; 
• low level of collaboration and co- innovation; 
• furniture enterprises mainly finance their own innovation 

activities; 
• lack of concrete measures and activities related to the 

development of innovative furniture enterprises in 
strategy development of the Woodworking and Furniture 
Industry in 2013; 

• the lack of a law for innovations in Bulgaria strongly 
influences the potential to stimulate investment in the 
innovation projects of the SMEs, and the full support of 
innovation in enterprises. 

ACKNOWLEDGMENTS 
This document was supported by the grant No 

BG051PO001-3.3.06-0056, financed by the Human Resources 
Development Operational Programme (2007 – 2013) and co-
financed jointly by the European Social Fund of the European 
Union and the Bulgarian Ministry of Education and Science. 

REFERENCES 
[1] BBCWFI, State of Woodworking and Furniture Industry in Bulgaria, 

2012. 
[2] D. Ivanova, R. Popova et al., The Competitiveness of the Furniture 

Industries, Avangard Prima Publishing House, Sofia, 2010. 
[3] Hollanders, S. Tarantola, Innovation Union Scoreboard 2010 - 

Methodology report, 2011. 
[4] Oslo Manual, Guidelines for Collecting and Interpreting Innovation 

Data. 3rd edition. A Joint Publication of OECD and Eurostat. OECD / 
EC, 2005. 

[5] Pro Inno Europe, The Innovation Union's Performance Scoreboard for 
Research and Innovation - Innovation Union Scoreboard 2010 and 2011, 
2011. 

[6] R. Chobanova, Innovativeness of the National Economy, Prof. Marin 
Drinov Academic Publishing House, Sofia, 2012. 

[7] R. Canter, From Spare Change to Real Change: The Social Sector as 
Beta Site for Business Innovation, Harvard Business Review, Vol. 77 
No.3/1999. 

[8] www.bpo.bg [Official site of Patent Office of The Republic of Bulgaria] 
[9] www.eurostat.com [Official site of Eurostat]. 
[10] www.nsi.bg [Official site of the National Statistical Institute of Bulgaria] 
[11] www.timberchamber.bg [Official site of the Branch Chamber of 

Woodworking and Furniture Industry]. 
 

 
 
 
 

Radostina Popova was born in 1983 in Sofia. She graduated 
from the University of National and World Economy in Sofia 
in 2008, and the same year she became a lecturer at the 
University of Forestry. In 2012 she acquired PhD. 

Assist. Prof. Dr. Popova is a member of the Union of 
Scientists in Bulgaria and the Union of Economists in Bulgaria. 


