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“This means the use of classic marketing tools, and 
most of all, employers’ branding

It is a way to promote a brand of a particular 
employer and company values.”

“It contributes to the creation of a strong name and 
company brand in the labour market.” (

“Currently we perceive personnel marketing as a tool 
for building our brand as an employer.”

“In my opinion, personnel marketing could be defined 
as all possible marketing strategies applied in the 
personnel field. The common aim, similar to that of 
marketing, is positive brand creation. In this case, the 
good reputation of the employer.” 

I understand personnel marketing in two ways. The 
first one describes an organization as focused on 
promoting a company and the second one presents it as a 
perfect working environment. The wider conception 
includes all aspects of personnel activities” 

 

“It is a way to express company values and allow 
people to identify with them

“In my view, personnel marketing is related to 
activities of human resource management. During 
recruiting it effectively helps present the company to 
potential employees.” 

“In our company we use personnel marketing on two 
levels. During the recruitment enhancing when we try to 
ensure that talented external aspirants know about us 
and have an active interest in working here.” 

 

“It is not only about external presentation, but also 
about internal perception. In my opinion, personnel 
marketing is all about the first-rate care of potential, as 
well as current employees, and the ability to present the 
level of this care to the labour market.”

“I see the task of personnel marketing as focusing on 
and taking care of current employees as well”.

“I suggest there is a place for external strategies 
specifically oriented towards potential applicants, as well 
internally focused on current employees.” 

 

“It means to deal with potential workers who can 
become part of the company, as well the exceptional and 
sensitive care of current employees. In the field of 
personnel, I believe that this is very important because 
satisfied and motivated employees are the best 
advertisement for a company. When a company 
successfully manages internal processes, the external 
presentation can be quite simple.”

“Stabilizing, motivating and enhancing the loyalty of 
employees to the company where they are working.” 

“In our company we use personnel marketing tools in 
the framework of effective planning, timing, resources 
and budgeting and organizing job fairs.

“Currently I have been working on improving internal 
processes and employee satisfaction. Unfortunately, any 
specific form of personnel marketing in my company is at 
the very beginning.”

“In my senior recruiter position, I am focused only on 
internal and external advertising vacancies and on the 
continual development of a referral program.”

“I am trying to use social media networks to achieve a 
better external presentation of the company because it is 
an inexpensive and strong and effective tool. It is correct 
to say that I am trying to implement some form of 
employer branding

“In our company, we use tools as career web sites, 
advertising, promotion at trade fairs and student events.”

“When discussing the tools that we currently use, there 
are many points. In short, in the online field we are 
preparing a new career site on LinkedIn (profile 
management and career bookmarks, active 
communication, Talent Direct campaigns). Something 
similar can be found on Facebook (career bookmarks 
management, regional campaigns to strengthen 
recruitment at selected positions). We are also focusing 
on campaigns in regional online journals and work 
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portals (highlighting positions at jobs.cz, prace.cz). We 
advertise on radio, in printed journals, and through 
OOH (outdoor media mediums e.g. banners in buses, bus 
stops). Job fairs, especially those organized at 
universities, are a good opportunity for promoting our 
company and are where we can promote, for example, 
our development programs in which we connect our 
employees with students (e.g. program titled: My 
potential).”

“The personnel marketing tools that I currently use 
include company website management and online 
advertising, as well as radio, newspapers and journal 
advertisements, and leaflets distributed to the public, 
billboards, broadcasting on a local radio and 
presentations at job fairs... Our aim is a continuous 
improvement of these tools

“Personnel marketing tools in our company are also 
internally oriented, for example, promoting the internal 
communication connected with employee development, 
eventually implementing internal development tools (e.g. 
a career development centre) or engaging employees in a 
recommendation or “referral” program, (it means that 
an employee recommends potential talent and is 
adequately rewarded when that candidate is hired)”.

“Twice a year we organize corporate events for all 
employees

“Certainly we strive to be a preferred employer. I 
think it should be a goal for all properly functioning HR 
departments in all companies In order to achieve that, 
we provide first-rate care for our current, as well as our 
potential employees and we communicate our successes 
internal as well outside the company.”

“Yes, during all possible events and means in all 
media we communicate who we are and what is 
important for us

“Certainly we strive to be a preferred employer. In my 
particular position, I mainly try to promote the 
previously mentioned Referral program, alternatively, 
through cooperation with colleagues on other 
promotional activities, e.g. on job fairs

“We definitely strive to [do that]. The greatest 
emphasis is put on strong employer brand building. This 
year we have undertaken a lot of internal, as well as 
external research, which helps us to understand our EVP 
(employer value proposition). This value creates the core 
of our brand and of all our communication activities with 
newly recruited employees, as well employees who 
already work with us. When looking ahead to the future, 
during next two months we are going to run a new 
campaign which will present our employer brand in more 
detail.”

“We certainly try to be better than our competitors. 
We focus on what the competition offers and how they 
present themselves, and try to compare how applicants 
react to us and to similar companies in our sector. If we 
find that there is a perceived shortage somewhere, we 
work on the improvement immediately. For example, this 
year we have the increased wage assessment for a 
number of professions in order to get ahead of the 
competition. Similarly, we have complemented and 
improved our benefits system
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