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an organization’s improved competitive advantage in the marketplace
         
      
      
      
      
management strategy. An organization’s capacity to gain more
knowledge is aligned with the organization’s prior or existing
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codification approach focuses on an organization’s ability to
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process that helps enhance an organization’s knowledge
       




  


 
        
      
  
         
       
       
       

        
        
    
      

The organization’s ability to enable personalization strategies
      
       
  
      
        
       
      

     
     
e organization’s internal culture,
     


 

Information sharing was found to be the heart of the U.S.’s
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the enterprise. KMS literature described the organization’s
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organization’s internal learning methods with KM initiatives
creates a documented approach for the organization’s
       
onal learning is based on the individual’s learning
       
      

     
       
      
       
 
       
      
     
       

        
 
       
         
        
      
      
      
      
      





      
principles to be applied to the organization’s ability to retain
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depends on the individual’s ability to absorb additional

 
an organization’s ability to absorb newly acquired knowledge
is dependent on the individual’s ab   
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new dimension to the organization’s learning culture [
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Managing an organization’s knowledge asset effectively
        
      

       
organization’s KM objectives described within the 
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