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concept has been further developed to define caiveul

Abstract—Consumer behaviour analysis represents an importa@onsumers as people who are impulsively drivenotesame,

field of study in marketing. Particularly strateggvelopment for
marketing and communications will be more focused affective
when marketers have an understanding of the math&tbehaviour
and psychology of consumers. While materialism thesn found to
be one of the important elements in consumer behavcompulsive
consumption represents another aspect that hastlisecstracted
more attention. This is because of the growing g@ence of
dysfunctional buying that has raised concern insoarer societies.
Present studies and analyses on origins and miotigat of

compulsive buying have mainly focused on eitheividdial factors
or groups of related factors and hence a need fobolstic view

exists. This paper provides a comprehensive petigspemn

compulsive consumption and establishes relevantpgsitions
keeping the family life cycle stages as a referdacéhe incidence of
chronic consumer states and their influence on cisiye

consumption.
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. INTRODUCTION

cannot control this behaviour, and seem to buyriteoto
escape from other problems. For these people, guyginften
inappropriate, typically excessive and clearly wdigive to
their lives [3]. In recent years, researchers haieen
increased attention to compulsive buying behavend have
suggested alternative definitions of this conceowever,
there are three common elements that have prakfgra
throughout these studies: (1) the irresistible reabf the urge
to buy, (2) uncontrolled buying and (3) continuegibg after
experiencing negative consequences in the persso@gl and
occupational lives as well as financial debt [4].

Although compulsive consumption has been identified
almost 100 years ago it has only recently becomenaern in
developed mass consumer societies [4]. A study wxied in
Germany found that a post-modern environment cleniged

rby a mature consumer society supports an increase i

compulsive buying [5]. The fact that the prevalenck
dysfunctional buying has been increasing suggehtst t
compulsive consumption becomes a more important

ONSUMER behaviour analysis is a key requirement forconsideration in consumer behaviour and hence @oriant

successful strategy and policy development in niantge
Marketers need to develop a detailed understandlirthpe
consumer in terms of the motivations, the behasi@und the

area to be studied.
The present authors have therefore researchedraykead
existing literature on the chronic consumer statdated to

psychology behind consumer purchase decisions. Igompulsive consumption with the objective to previa

particular, dysfunctional states and their inflienon

consumption decisions have become important foicath
issues pertaining to marketers of consumer prodaoth

services. In this regard, compulsive consumption aas
dysfunctional area of buying was found to be anartgnt

consideration in consumer behaviour and represtrgs
focus of study in this paper.

Compulsive consumption was first described in thacal
and the psychiatric literature in the beginning tbé 20th
century by Kraeplin (1915) and Bleuer (1930) refeyrto the
condition as buying mania [1]. Compulsive consumptivas
then introduced to consumer behaviour literature aas
‘dysfunctional form of buyer behaviour’, where tpeimary
motivation is the act of purchasing rather thanimgvany
orientation towards the product being purchased T2jis
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perspective and a model for future research. Coesshates
are those that are associated with an adult corrsamaewhich
have a possibility of directly and indirectly magsfing in the
behaviour consumers demonstrate in their purchasisidns.
In this study, the present authors have identifiedronic
consumer states” that may directly or indirectlffjuence their
purchase behaviour. Chronic consumer states haen be
defined by the current authors as those stateciatso with
an adult consumer for a considerable part of tmeilyalife
cycle stages (refer to Appendix A) and which maynifiesst
themselves in the terminal behaviour of the indiaid

The family life cycle (FLC) concept is a useful too
consumer research as the life cycle stages canideran
indication of consumption behaviour. Therefore, HeC has
been used herein as a framework for identifying ewaluating
chronic consumer states. The FLC models developged b
Murphy and Staples (1979) and Gilly and Enis (1982)
introduce non-traditional family situations thateamore
common in today’s society [6]. The Gilly and Enisodel
recognises the “changing role of women in contempor
society and the impact of such changes upon thestynd
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composition of families” [7] and accounts for modised

stages in the life cycle such as a single persarsdtmld and
cohabitation by on-legally married adults (referAppendix
A). Herein, the life cycle stages are based on agmital

status and the ages and presence or absence dreahih the
household [7]. The model presents a life cycle fllwch can
move along various paths as opposed to a lineaveseg,
thereby better representing the changes in an ithdil's

personal life. Hence, any state of an individuahaonsumer
which flows through a considerable part of the Fin@y be
interpreted as a chronic state, evolving and mstiifg itself

in the individual and his/her behaviour.

This paper explores current research on such ahsiates
influencing compulsive consumption, anchoring aa todern
family lifecycle and seeks to develop a holistiagpective
supported by the relevant propositions.

II. PAUCITY IN EXISTING RESEARCHAND PROPOSED
DIRECTION

The present study has found gaps in the existiegature
on factors influencing compulsive consumption. hrtigular,
previous studies have only focused on specific saragher
than a comprehensive view on all the factors ptadjc
compulsive consumption.

There are around 10 factors
consumption as brought out by individual studiest tomply
with the stipulated definition of chronic consumstates.
These factors includdow self-esteem8], [9], and [10],
depressiorj11], [12], and [13],obsessive compulsivend§d]
and [15], self-discrepancie§16] and [17],emotion related
buying [18] and [13], proneness to fantasfl5] and [19],
ideal-self seeking17] and [20], anxiety [9] and [12Hesire
for stimulation [3] and [21], emotional instability[22] and
[23], andlow conscientiousne$22] and [23].

Low self-esteem was the factor mostly discusseekisting
studies on compulsive consumption which found
individuals who lack self-esteem would try to enteriheir
self-worth through repeated buying ultimately réagl in an
addiction [8]. It has also been discovered thatividdals
suffering from depression are more
compulsive buying behaviour [12]. Individuals derstating
dysfunctional buying patterns were diagnosed withegally

higher ratings on obsessive compulsiveness [14]lf- Se”I

discrepancies arising from a gap between the aahdildeal
self were found to be related to compulsive buyfib§].
Furthermore, individuals who tend to make purchasesder
to overcome negative emotions were more likely évedbp
compulsive consumption [13]. Individuals being mprene to
fantasising in an attempt to escape reality werendoto be
more likely to be compulsive buyers [15]. Compuishuying
was also found to be motivated by ideal-self segklv]. In
addition, a positive relationship between anxietyd a
compulsive consumption has been identified [12hds also
been statistically confirmed that individuals hayi desire for
stimulation and seek to experience pleasure thrdughng

influencing compulsive

that

likely to exhibi

were likely to become compulsive in their consumpt{3].
Moreover, emotional instability has been identifeia strong
predictor for compulsive consumption [22]. Resednebl also
revealed that compulsive buyers are characterisedoty
levels of conscientiousness [23].

These findings show that there have been exterdgfoets
to identify the factors related to compulsive canption.
However, there is a need for a comprehensive petispethat
shows a holistic view on chronic consumer statfisencing
compulsive consumption. Hence, the present autiexisgone
through a structured review of the exiting invegtof factors
(56) indentified by current researchers as infleescon
compulsive consumption. The second stage of théewev
process was the ‘refinement phase” where the reisedr
inventory of 56 factors were subject to a discussioterms of
their alignment with the definition of chronic camser states
as stipulated by the current authors. As a resii,

TABLE |
CHRONIC CONSUMERSTATES

Reference

(8], [9], [10], [14], [15], [19]2L], [24],
[25], [26], [27], [28], [29]
[11], [12], [13], [27], [30]
3], [14], [15], [21], [30]

Chronic Consumer State

Low self-esteem

Depression
Obsessive-
compulsiveness

Self discrepancies
Emotion related buying
Proneness to fantasy

(4], [16], [17], [20]
(3], [13], [18], [21]
[14], [15], [19], [21]

Anxiety [9], [12], [31]
Desire for stimulation [3], [21]
Emotional instability [22], [23]
Low conscientiousness [22], [23]

instrumental factors had been isolated which havenéd the
basis for setting our propositions and the moduwiew of
“chronic  consumer  states influencing  compulsive
consumption”. Through establishing relevant propmss
which show the role played by an influence on colsipe
consumption the present paper contributes to piryid basis
for future consumer research and establishes tigafuentals
for a modular study on chronic consumer statesuémiting
compulsive consumption. The ten major chronic coreu
states identified as influencers of compulsive comgtion and
the strength of current research have been givéalie 1.

CHRONIC CONSUMERSTATES INFLUENCING COMPULSIVE
CONSUMPTION

A. Low Self-Esteem

Low self esteem is a consumer state that that lees b
associated with compulsive buying consistently digtwout the
existing literature and which is frequently a résaf an
individual’s childhood experiences [21]. It has bdeund that
compulsive buying tendencies are significantly niegdy
related to an individual's self-esteem [8]. Thispiias that
individuals, who use buying to compensate for thav self-
esteem, are more prone to develop compulsive cqutSum
behaviour. Similarly, a negative and highly sigrafit
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relationship between self-esteem and compulsiveswoption
tendencies was discovered [24]. Additionally, aorsty
negative relationship between self-esteem and clzmpu
buying tendencies was found
consumption [25]. Low self-esteem, as pointed auf2b], is
thereby a cause as well as a result of compulsiugng.

Furthermore, low self-esteem and other relatecdbfactuch as motivated by depressed

unattractiveness and lack of identity were found be
significantly lower in compulsive buyers [21]. Asund in an
exploratory study about self-esteem and compulbiwging,
compulsive consumers were found to have lower sewtkelf-
esteem on an overall basis [26]. Furthermore, lelfresteem
has been identified as a factor increasing an iddal's

tendency towards compulsive buying behaviour [2A].
negative relationship between self-esteem and clmimpu
buying was also found in [19]. Reference [28] shatlvere is a
general relationship between compulsive buying d¢eciks
and low self-esteem. Similarly, a negative corietatwas
found between an individual's level of self-esteeand
compulsive buying behaviour [29]. In a more evalngry
analysis of compulsive buying, low self-esteem dgved
from early family experiences has been suggesteal fastor
influencing compulsive consumption [10]. In additjolow
self-esteem had been identified as a predispoasitfactor and
driver of compulsive buying behaviour [9]. In thstudy, the
authors also suggest that low self-esteem not mpyesents
an antecedent for dysfunctional buying behaviour &so a
result of uncontrolled and addictive buying [9].daveloping
a diagnostic tool for classifying compulsive consus self-
esteem has been identified as an item on the dadle
indicating the significance of this factor in idiyihg

compulsive buyers. Notably,
identified as an item in a clinical screener fompulsive
buying [15] which further supports the relevanceto$ factor
in identifying addictive buyers. Accordingly, thegposition:

Proposition 1: Low self-esteem directly influenaes
individual’'s compulsive buying behaviour.

B. Depression

Compulsive buyers were found to be more likely uéfes
from “lifetime” mood disorders like major depressi@and
psychiatric disorders [11]. The results of the safely also
indicated that the direct relatives of compulsiveydrs are
more likely to have depression and other mentabrdisrs
[11]. Based on these findings the authors suggehbtadthere
is not only a causal
consumption and depression but also that there tnligha
compulsive buying history running in families [1Bccording
to a study [12], clinically higher levels of depsem were
found in individuals exhibiting compulsive consuiopt The
authors suggested that for individuals charactdrizey
frequently reoccurring negative and intense ematictates,
compulsive buying is the response for managingethmsod
states thereby serving as a form of self medicdtl@). The
relationship between compulsive buying and majqression

self-esteem has alsenbe

has also been confirmed in [30]. In an effort tovalep a
theoretical model of compulsive buying it has bémmd that
compulsive buyers exhibit more symptoms of depoesg30].

in a study on addictivds a result, depression has been identified as afnéive

domains related to
Furthermore,

compulsive  consumption  [30].
compulsive consumption was found to be
feelings [13] indicating t tha
depression does not necessarily need to be priestr@ form

of a psychological disorder in order to influenaampulsive
consumption. Lastly, depression developed from mgate
conflict during childhood was found to increaseratividual's
vulnerability to develop addictive buying behaviour
establishing a direct relationship between compelsi
consumption and depression [27]. The findings & same
study also indicated people who suffer from addécthuying
feel more depressed thereby establishing a twaeiibrel
causal relationship between compulsive buying apmtession
[27]. Hence the proposition:

Proposition 2: Depression directly influences an
individual's compulsive buying behaviour.

C. Obsessive Compulsiveness

In a study on compulsive consumption it was fouhdt t
compulsive consumers score significantly higheraotest of
obsessive compulsiveness than the general popul@joThe
authors also suggested that a general tendenayiimdavidual
to develop compulsive buying behaviour exists ddpenon
socialisation and other early experiences [3]. évadoping a
diagnostic tool for classifying compulsive consusjer
compulsivity has been identified as the first factm the
screener instrument [14]. Similarly, the ranking dine
obsessive compulsiveness scale has been iderdifiégtm in
the clinical screener for compulsive buying [15].heT
identification of obsessive compulsiveness aseam included
in compulsive buying diagnostic tools indicated the
significance of this factor in compulsive consuropti
Moreover, compulsive consumption was found to lusedly
related to obsessive compulsive disorder with cdsipai
buyers being more likely to exhibit more symptomf o
obsessive compulsive disorder [30]. Reference [aGo
suggests that memories of parenting influence cbses
compulsive disorders. In an exploratory study, coisige
buyers were found to score significantly higherabsessive
compulsiveness suggesting a greater likelihood hiffessive
compulsiveness in compulsive buyers [21]. Hence the

relationship between compelsivproposition:

Proposition 3: Obsessive compulsiveness directly
influences an individual’s compulsive buying bebavi

D. Self Discrepancies

Large self discrepancies together with materialistlues
have found to be a strong predictor of compulsivgitmy
tendencies [16]. The increasing discrepancies hstwan
individual's actual self and the ideal self resumta greater
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tendency towards excessive buying behaviour whem th F. Proneness To Fantasy

individual has high materialistic values [16]. In attempt to
achieve the ideal-self, individuals try to reacheithgoal
through activities such as buying which will deyelinto
compulsive consumption due to their loss of conf2dl], [4].
It has also been suggested that individuals suffefrom
compulsive buying behaviour have chronically higélf-s
discrepancies [20]. In a different paper it hasnbseggested
that the bigger the individual's perceived gap lestw actual
self and ideal self, the stronger the drive to bugre [17].
Therefore, individuals with greater self discregas@are more
likely to exhibit compulsive consumption [17]. Thathor also
argues that individuals who attempt to define thdentity
through material goods are likely to have strongaterialistic
values and would engage in more buying, the furthey are
from their ideal identity [17]. This proposition idater been
empirically supported in the ‘Two Factor Model
Compulsive Buying’ [20]
tendencies were found to be stronger in individweth self
discrepancies and materialistic values [20].
strengthening the causal relationship between
discrepancies and compulsive consumption, selfejismncies
together with materialistic values were identifesl predictors
for compulsive buying tendencies [4]. Hence theppsition:

Proposition 4: Self discrepancies motivate an
individual’'s compulsive buying behaviour.

E. Emotion Related Buying

Emotional buying motives such as emotional enhaecgém
and mood regulation were found to be strong predictor
compulsive buying in a study on online buying me&\{18].
According to the authors, seeking emotional enhaec,
such as ‘fun’, ‘excitement’ and ‘buzz’, is a sigoént
motivator for compulsive buying online and is anat on
materialistic values [18]. Furthermore, compulsieyers

of
in which compulsive buying

The level of fantasy and imagination was found ® b
significantly higher in individuals exhibiting comlsive
buying behaviour [21]. The authors suggest thatviddals
more prone to fantasise can more “effectively escagality”
while shopping [21]. Notably, fantasy has beenudeld as an
item in a diagnostic tool for classifying compuksiv
consumption in one of the initial consumer beharabatudies
in 1989 [14]. This indicates that proneness todaytnot only
acts as a predictor for compulsive buying behaviawir also
serves as factor used to identify individuals whee a
compulsive buyers. Similarly, fantasy has been estggl as an
item in a clinical screener for compulsive buyifdd]. Using
this clinical screener, a significant positive ebation between
an individual's fantasising proneness and compeldiuying
has been found [19]. Hence the proposition:

Proposition 6: Proneness to fantasy directly infloes
an individual's compulsive buying behaviour.

Furthe ANXi
seIfG' nxiety

The relationship between an individual's predisposito
anxiety and compulsive buying was found to be pasiand
statistically significant [31]. According to thethors, a group
of factors rather than one single factor resulcampulsive
buying. However, anxiety was found to be a centagtor
which was found to be not only a cause but an efi¢dhe
compulsive buying act [31]. In addition, a conceptu
framework that describes anxiety as being influenbg a
variety of factors such as genetic factors, fareiwironment
and biological dysfunctioning has been developed].[8 a
study on compulsive buying, the authors have ity
tested the assumption that due to “more frequemitlynore
deeply” experienced negative emotions, compulsivgels
should score higher in generalised anxiety [12]e Tésults of
the study confirmed that compulsive buyers havaidadily

were found to be motivated by the positive emotiongigher levels of anxiety [12]. Furthermore, anxi¢bgether

experienced while shopping [3]. According to theéhaus, the
joy experienced while buying rather than the adtjais of
specific goods is the primary motivator for comprdsbuyers
[3]. In a different study it was found that “compivie buying
is motivated by negative emotions (mainly depressedad
feelings) and maintained by negative reinforcemasitthe
negative emotions are dissipated or supplantedupiiaia or
other positive emotional experiences while buying3].
Interestingly, changes in sadness or euphoria wébee
predominant emotional changes related to compulsiuéng
[13]. Furthermore, emotions were identified as baimotives
for compulsive consumption by providing compulstweyers
with greater emotional lift during the buying prese[21].
Hence the proposition:

Proposition 5: Emotions motivate an individual's
compulsive buying behaviour.

with other psychological factors has also been tiled as
being a driver in compulsive buyers [9]. The aushsuggest
that in compulsive buyers, buying serves as a wdes$cape
from high levels of anxiety” which exists due toofound
psychological problems [9]. Hence the proposition:

Proposition 7: High levels of anxiety directly idince
an individual's compulsive buying behaviour.

H. Desire For Stimulation

The desire for stimulation or arousal was foundb® a
motivation for compulsive consumption in a qualitatstudy
[21]. The authors concluded that compulsive consame
experience the “basic desire to create a more Ktimng or
arousing environment” which outweighs the negafeelings
and experiences that result after the buying peoded].
Furthermore, it has been confirmed that compulsargsumers
gain more pleasure from the act of buying rathemtihe
product being bought indicating that the feelingpezienced
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while shopping are the motivator for compulsive ibgy[3].
Hence the proposition:

Proposition 8: Desire for stimulation in an indivad
motivates compulsive buying behaviour.

I. Emotional Instability

Using the ‘3M Model of Motivation and Personalif2?], a
relationship between compulsive buying and elentengits
has been observed and emotional instability wasdda be a
significant predictor. A significant negative retatship
between stability and compulsive consumption wae &und
[23]. The study suggests that individuals who aczermoody,
temperamental and envious than others [23] are ii@ly to
exhibit compulsive consumption behaviour. Hence
proposition:

Proposition 9: High levels of emotional instability
directly influence an individual’s compulsive bugin
behaviour.

J. Low Conscientiousness

A significantly negative and direct relationship tween

conscientiousness and compulsive consumption han be
identified, indicating that individuals low in carisntiousness

exhibit higher levels of compulsive buying [23]. & lauthors
defined conscientiousness as “a lack of organisapicecision
and efficiency” [23]. In addition, a relationshipetiveen
compulsive buying and elemental traits has beeprobd and
low conscientiousness has been found to be a isignif
predictor [22]. Hence the proposition:

Proposition 10: Low levels of conscientiousnessatly
influence an individual’'s compulsive buying behavio

Based on the discussions maintained about varibrenic
consumer states
holistic summary of the entire set of propositidres being
described by the current authors through Figure 1.

IV. FUTURE AREASOF STUDY

the

influencing compulsive consumptian,

\
\?/“’//

cs. Compulsive

Consumption

c/rf

4— CS

CEg
5, Low self esteem
[%=H Deeprassion
C5, Obsessrve Compulsivensss
C54 df dscrepancies
[ Emotion ralated boyme
[:h Proneness to fantasy
C5- ldeal self-seckmg
ESL Anxiety
(= Desere for stmulation
C8i Emotional mstabuiry
CSy Low conscienniousness

Fig. 1 Comprehensive nature of chronic consuméesiafluencing
compulsive consumption

B. Influence Of Demographic And Psychographic

Descriptors On Compulsive Consumption

The influences played by demographic factors likedgr,
age, income, occupation and psychographic valuéf)ces
and lifestyles and their effect on compulsive bgylirehaviour
adds value to existing literature on compulsivestwnption.

C. Influence Of Buying Styles And Perception On

Compulsive Consumption

The highly varying phenomena between different $ypé
consumers in terms of their buying styles and buyer
perceptions on products purchased and their impact

The present paper has focused on developing cgmpulsive consumption would form buyer categorgesc
comprehensive perspective on chronic consumer ssta@'@lysis on compulsive consumption.
influencing compulsive consumption based on factorsp. Need For Statistically Testing The SignificanceToé

identified in previous research. Future researchens identify
other factors which may comply with the set deifomit of
chronic consumer states and add them to the existiodel.
The most important areas to be studied as futurkswvon
compulsive consumption would include:

A. Mediators Of Chronic Consumer States Influencing

Compulsive Consumption

In our present analysis we have uncovered varielevant
chronic states influencing compulsive consumptidawever,
a study on the interfaces or the mediators betwaw®onic
states and compulsive consumption, both interndleasternal,
needs to be captured.

Model

A primary quantitative study would be useful tottése
statistical significance of the proposed model lwn influence
of wvarious chronic consumer states on compulsive
consumption.

V. IMPLICATIONS OF THE STUDY

A. Figures And Tables

This study has analysed chronic consumer states as
predispositions of compulsive consumption and hes faund
that some of these states can act both as a cadseffact of
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the condition. Overall, the consequences and imafitios of
compulsive buying to the individual can be detrita¢and far
reaching. Due to the addictive nature of the camdiand the
loss of control that is experienced by the compeldiuyer,
family members and friends are also affected. Shimws that
compulsive consumption is not only a condition,hwéffects
limited to the individual but which also affectsetisociety at

like compulsive consumption.

APPENDIX

A. Gilly And Enis Famliy Life Cycle

Bachelor 111 }4

large.
The main stakeholders of the implications of thisdg ‘

T T
Dependent ‘ | |
v v

ll
o1

include behavioural analysts as well as public gyland v Adui Homschond ﬁ Young Couple } .{ Childiess Couple 7ﬁ Older Couple ‘
. . - . wo ult Househol

regulatory bodies. Public policy and regulatory ilesdnclude ;

governmental and semi-governmental firms (NGOsyeit as v

consumer action groups. The main implications afstudy in
terms of its benefits to various stakeholders arkows:

a. A study of factors influencing compulsive congtion
can be useful for Institutions, Public policy makend Health
care practitioners to discourage and educate omirgur
deviant social behaviours including Alcoholism, BHdfting,
Smoking ,heavier credit card usage trends and essdalebt
and consumer stress levels.

Two Adult Plus
Children Household

One Adult Plus
Children Household

Delayed Full Nest
FullNestlll | _ _ _ _ _ _ i

| ‘ !
1 ‘ !
Single Single _ . — L
Parent 11 Single Parent 111

Parent 1
35to 64 Years

Full Nest |Full Nest
1

Under 35 Years Over 64 Years

Mary —-— Children Enter or Leave ) >

DivorceDeath —  Aging  — — D>

Source: M. Gilly, B. Enis, “Recycling the familyfdi cycle: A proposal for

b. Government and Social Marketers can reducertieaiat
of material and purchase dependence that setsaciaty out
of the etiological reasons and related socialbtisught about
by compulsive consumption by understanding itsuirficers
more clearly. 1]

c. Useful for preparing suitable social marketind2l
interventions like counselling or education to reglthe rising
consumer debts arising out of compulsive consumptio

[3]

d. A study on factors influencing compulsive cangtion 4]
helps Advertising and Regulatory bodies of differepuntries

to reduce physiological (binge eating, problem kirig) [5]

dangers of compulsive consumption and reduces the
neutralization possibilities, individuals use to sty (6]
compulsive consumption.

VI. CONCLUSION [l

This study on compulsive consumption has been ptede
by the authors as an attempt to comprehend andmaonarise (8]
the different chronic consumer states influenciognpulsive
buying behaviour. Such a perspective would be @ tes [9]
consumer behavioural analysts oriented towards lestico
picture on compulsive consumption. Additionallyjstistudy [10]
and the suggested future areas of study are prdpase
effective tools for governmental and service ogent [11]
institutions who seek insight into the phenomench o
compulsive consumption and its implications to vdiiials at
large. Institutional and governmental policy makeray find [12]
value in this information when setting guidelines &thical
marketing practices. Additionally, it presents @portunity to 13
consumer behaviour analysts interested in devejopan
comprehensive insight about a multi-dimensional stwct

redefinition,” in Advances in Consumer Researeol. 9, A. Mitchell, Ed.
Association for Consumer Research, Ann Arbor, 19§2271-276.
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