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Abstract—Under-representation of women in leadership 

positions”  is still a general phenomenon in Germany despite the high 
number of implemented measures. The under-representation of 
female executives in the aviation sector is even worse. In this context 
our research hypothesis is that the representation and acceptance of 
women in management positions is determined by corporate culture.  
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I. STATE OF ART 

HE under-representation of women in leadership positions 
is still a general phenomenon in Germany. The German 

Bureau for Statistics reports the highest rate of female leaders 
in the private sector to that date. 27.7 % of top-management 
positions are held by women. For small businesses, women 
make 35 % of leaders, but this number reduces to less than 17 
% in medium-sized and large corporations on the executive 
level. Either way, the numbers still fail to match the 45.6 % 
rate of female persons employed [1]. Despite the high number 
of implemented measures, the latest data show that in the year 
2012, there is still no significant increase of women in 
management positions in Germany [2]–[6]. 

Various studies have already addressed this problem and 
have attempted to identify the reasons for the lack of female 
ubiquity in high-level corporate leadership. Reference [7], for 
instance, conducted an empirical investigation by surveying a 
large number of female and male executives.  

The female leaders were presented with a list of 13 
conditions that may contribute to a person's career 
advancement. The women were asked to rate on a 4-point 
scale the level of importance of these conditions on their way 
up. The majority of participants reported that "Consistently 
exceed[ing] performance expectations", "Develop[ing] style 
that men are comfortable with" and "Seek[ing] difficult or high 
visibility assignments" as critical to their success. By 
presenting both female executives and male CEO's alike with 
10 possible barriers to career advancement, a substantial 
discrepancy in perception surfaced. For instance, 82 % of male 
CEO's perceived a "lack of significant general management 
experience" as a key obstacle for women to advance on the 
career path but only 47% of female executives agreed.  
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Contrary, although roughly half of female executives 

considered women's exclusion from informal networks to be a 
prominent cause for the small number of female executives, 
only 15% of male CEO's felt this was true.  

The researchers argue that the severe disparity of male and 
female perception regarding the issue is a significant 
determinant of why the glass ceiling continues to persevere 
because CEO's are a crucial source for change of corporate 
culture. If they fail to recognize the barriers that exist, 
necessary improvement within the corporation cannot be 
implemented. The perception on the progress made on 
providing equal opportunities regardless of gender also 
diverges significantly depending on gender. The importance of 
corporate culture is also consistent with the results from the 
first survey where women felt that adapting to male style 
ranked second highest in the list of things a woman needs in 
order to succeed. 

Reference [8], however, provides contrary empirical 
evidence after similarly surveying 94 female and 70 male 
leaders on their perception. The researcher explains this with 
the fact that the participating women had obviously already 
made it to higher level leadership positions and were therefore 
unable to confirm such barriers to be exist. 

Reference [9] investigated the cultural difference between 
the United States and Germany on the national level in the 
discourse about women's under-representation in top-
management positions. They argue that despite many 
similarities in the cultural, social and economic environment, 
the subtle differences in the two societies render a 
generalization of the two inappropriate. The cultural 
differences are mainly attributed to the unique historical 
backgrounds. For instance, the researches refer to the fact that 
the United States has developed a deeply rooted culture of 
activism and a commitment to enhance the status of minorities.  

The study concludes that the disadvantaged status of women 
in terms of career advancement has been recognized much 
earlier in the US than in Germany: American organizations 
fight more vigorously for women's rights and against 
discrimination than in Germany. Finally, he resulting pressure 
on the government has led to a very refined legislations in the 
US in comparison to Germany, enabling women to enter jobs 
on high executive levels. Despite all this, women in the US 
have still not been able to break the glass ceiling. In the end, 
the career advancement barriers to move up to the top 
positions are similar in both countries. 

All of these studies point towards one major influencing 
factor: corporate culture. Reference [10] was probably the first 
to theorize organizational culture, a form of subculture that he 
defines as a culture within a broader (macro) culture that 
exhibits traits specific to the group environment from which 
the subculture arises. Subsequently he addresses how cultural 
change occurs either in a natural evolutionary process or as a 
result of a consciously steered process into a desired direction. 

Gender Diversity Culture Check: 
Study of the influencing factors of the organizational culture on the number and 
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The change mechanisms and their efficacy depend on the stage 
at which change is desired, whether the corporation is at the 
"founding and early growth", its "midlife" or "maturity and 
decline" stage. "Cultural forces are powerful because they 
operate outside of our awareness" [10]. The tacit underlying 
cultural assumptions are the reason why he proposes for 
established leaders to step back and observe the cultural 
setting of the corporation from a more objective point of view. 
However, the intention to change corporate culture is 
necessary but not sufficient for changes to transpire in the 
desired form, because people in an established corporate 
culture which they identify with, will be resistant to changing 
whatever they are used to. Schein, thus, suggests to implement 
what he calls a hybrid, a person "representing what is needed 
for the organization to survive, yet seen as acceptable 'because 
he is one of us' and therefore also a conserver of the valued 
parts of the old culture" [10:282] who will, due to his or her 
high acceptance level, be able to bring about subtle shifts in 
behavior, communication and other cultural traits. In order to 
address a desired shift, the leader can systematically promote 
people from an intra-organizational subculture into influential 
key positions where they will contribute to changes, if nothing 
else, by their presence as such. 

It was not until 2010 and 2011 that two projects were 
initiated that explicitly addressed women's career advancement 
opportunities in light of corporate culture.  Reference [11] 
studies why female executives often experience a halt in their 
career advancements and connects this to corporate culture. 
They conducted individual interviews about their careers with 
25-30 high-potential young leaders of both genders of each of 
the participating companies. Preliminary results show that 
companies have recognized the potential of female leaders and 
the necessity to incorporate them. The study suggests measures 
that can be taken by participating companies. 

The second project also studies the effect of corporate 
culture on the career advancements of men and women. The 
general conditions of the participating companies, for instance 
regarding human resources, were investigated. Key indicators 
for equal treatment as a part of the respective corporate culture 
were identified. They investigated the strategic and structural 
level of HR management and the values, norms and attitudes 
identified as part of the corporate culture [12]. 

One reason for the low proportion of women in executive 
positions might be the phenomenon of the self-cloning of 
human resource managers. In order to minimize doubts and 
risks, they tend to make personnel decisions based on self-
cloning. In addition to personality, this process also addresses 
gender-specific personnel decisions [13]. If self-cloning is 
general practice in a company's organizational culture, this can 
constitute an insurmountable barrier for women (glass ceiling). 
A company's culture and value system – particularly that of its 
executives – therefore appear to possess a significant influence 
on women's career advancement prospects. [6], [14], [15]. 

The subculture relevant to this debate is, of course, the 
female gender. Although the approach is utterly 
comprehensible, the path towards change is rather slow.  

Except for disasters and scandals, the only way to introduce 
radical change is through "The Stages of Learning", as 
proposed by Schein. After creating the motivation to change 
(Stage 1), the responsible leader must orchestrate an 
environment, in which new concepts, new meanings of old 
concepts and new standards for judgment can be learned 
(Stage 2). A conscious shift in corporate culture is finally 
achieved as the newly learned concepts, meanings and 
standards are internalized, incorporated into the company's 
self-understanding and identity. 

According to Schein's theory, the debate about women 
leaders seems to be the kind of a vicious cycle when 
researchers argue that women do not make it to the top 
because the corporate culture in many companies is highly 
masculine, even though the best way to establish a gender 
balance is for women to function as leaders and role models. 
This is especially true under the assumption that only women 
leaders are committed enough to address the gender imbalance 
and to instruct the learning process as postulated by reference 
[10]. 

The under-representation of women in leadership positions 
in the aviation industry is particularly surprising as the industry 
has a high share of female employees and gives itself a touch 
of being international and open. The study “Why don’t women 
run airlines?” among nearly 200 airlines worldwide show that 
there are only six women in Europe in CEO positions [16]. It 
is noteworthy that it is mostly new low cost carriers (LCC) 
where women head the company as opposed to larger and 
more traditional airlines which produce significantly less 
female executives, if any at all. Despite the progressive 
number of female LCC executives, the landscape on lower 
management levels resembles that of large airlines.  

Whether the number of female executives even matters was 
a question addressed by the Catalyst. It reports that Fortune 
500 companies with the highest female rate perform 35 % 
better than those with the lowest. However, the distinction of 
cause and effect is not clear-cut and neither is the robustness of 
the conclusion. 

Moreover, the interviews conducted by reference [16] 
confirm the notion of a male-dominated logistics and 
transportation industry. In this study it was found that 
horizontal mobility across business units within an airline 
corporation, cross-country mobility and workload 
compatibility with family life were much easier to fulfill for 
the male than for the female employees.  

Reference [16] also suggests approaches like the 
formalization of mentoring to get women to access 
traditionally male sectors. The interviews also elicited that the 
very deeply rooted and solidly established male networks are 
largely inaccessible for women, which makes a considerable 
impact because informal contacts are vital in a person's career 
advancement and the informal setting helps neutralizing 
gender. 

Reference [17] surveyed men and women on their 
commitment to their company and to the logistics industry as 
such.  
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He was able to find that the level of commitment was high 
for both groups and that that they were equally educated. 
However, there was a noticeable difference between men and 
women above the age of 40. Women older than 40 felt there 
were fewer opportunities for career advancement for women 
and minorities. Men perceived the opportunities for all to be 
equal. 

Reference [18] found in an extensive survey of 234 female 
logistics managers that women are largely satisfied in their 
positions in the logistics industry. 

Although there exist studies on women in logistics, the 
focus on women leaders in the field is limited, especially 
regarding data for Germany. Women in aviation constitute a 
topic that has barely been addressed in the academic literature, 
leaving a vast range of possibilities for initial and further 
investigation.  

As a result, we intended to analyze the under-representation 
of women in management positions in the aviation industry in 
Germany. For this purpose, a logistics company in the aviation 
sector has served as our project partner. At present the 
analyzed company has only 9 % of the higher management 
positions filled with women. In this context, our research 
hypothesis is that the representation and acceptance of women 
in management positions is determined by corporate culture. 
The research project aims (a) to identify the possible cultural 
factors hindering women to advance to management positions, 
(b) to create awareness of these barriers among the executives 
and (c) to make suggestions for improvement measures 
relevant for a sustainable increase in numbers and in 
acceptance of women in management positions in the aviation 
industry in Germany.  

II.   METHODOLOGY 

Based on the academic research and a first empirical study 
of our pilot partner, we defined our research hypothesis on 
elements in a corporate culture promoting or impeding the 
career development and the number and acceptance of women 
in management positions.  

By means of both qualitative and quantitative instruments 
we intend to gain insights on why the number of women in 
executive positions is so low. These results were supposed to 
be used to define measures on how the number of women in 
executive positions can be sustainably increased as well as 
their acceptance in the company.  

The aim of triangulation is to obtain higher validity and 
insight   [19]. 

By means of semi-structured interviews the values, attitudes 
as well as the decision-making processes of the key decision 
makers (Board members, HR executives) were analyzed.  

The quantitative part of our research consisted of a 
standardized online survey to all employees ranked as high 
potentials or high performing employees. The survey was 
conducted via an online tool and distributed via Email 
individually to all selected employees. The response rate was 
76%. This method has various advantages. The tendency for 
responses in accordance with social norms is low.  

Furthermore there is no interviewer effect, and both quality 
and quantity of the data are very high due to extensive 
coverage of the online format. Moreover, this approach allows 
for scalability regarding other companies. 

For the qualitative part of the study, semi-structured expert 
interviews were used.  

A. Qualitative Expert Interviews 

In preparation for the design of the online questionnaire as 
well as the preliminary investigation of different levels of the 
company's corporate culture, we conducted guided expert 
interviews with the members of its board of directors and the 
HR managers.  

B. Evaluation of documents 

We plan to evaluate accessible documents which contain, 
for instance, the recruiting process and the company’s 
leadership compass/philosophy as a source for espoused 
values. Thus, further formal and informal structures of 
corporate culture can be elicited and compared to the results 
from the standardized survey. 

C. Development of an online questionnaire 

The target group for the online questionnaire were all 
managers as well as high potentials and high performing 
employees of the company at hand. We addressed both female 
and male individuals with our survey in order to obtain a direct 
comparison between genders. Moreover, a corporation's 
culture is, according to Schein, “a pattern of shared basic  
assumptions learned by a group as it solved its problems of 
external adaptation and internal integration, which has worked 
well enough to be considered valid  
and, therefore to be taught to new members  
as the correct way to perceive, think, and feel in relation to 
those problems” [10]. Hence, corporate culture is transported 
by all members of the organization. A survey only addressed 
to women could bear the risk of losing essential information 
along the way. Roughly 574 employees were surveyed. 

To analyze the corporate culture, we follow Edgar Schein’s 
3-level-model. Schein identifies three distinct levels in a 
corporate culture: artifacts and behaviors, espoused values and 
fundamental assumptions.  

Artifacts are externally visible elements of corporate 
culture, such as the organizational structure, recurring rituals, 
behavioral patterns, but also the architecture of typical office 
buildings and uniform professional attire.  

These aspects of culture are apparent for outsiders, however 
it is not always decipherable what the true purpose and 
background of such presentations are. On the mid-level the 
corporate culture model contains the value system that the 
company has acquired over the years. Values are usually only 
present on a higher level of consciousness of the organization's 
members. Finally, on the lower stage of the model, Schein 
locates the fundamental assumptions. Fundamental 
assumptions refer to the larger environmental context that the 
company finds itself in or to the key features of human 
relationships. 
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Fig. 1: 3-level-model by Edgar Schein 

 
The assumptions are not subject to the members' awareness, 

although they are, at the same time, obvious and go largely 
unquestioned. The assumptions compose the true core of a 
corporation's culture and are explanatory for the espoused 
values and the shape of the artifacts of culture that are built 
upon them. 

Accordingly, we identify for each level specific clusters. 
This was also vital in order to test our hypotheses. For 
instance, all levels have a cluster with the theme Presence 
versus performance-based compensation. The special theses in 
the field of artifacts are Presence culture have many meetings 
in the evening. In this case, especially women who have family 
responsibilities have problems to attend meetings late in the 
evening. As a result women are less visible for decision-
makers and human resource managers. A feeling that a woman 
is less available for projects could also arise in the perception 
of colleagues and supervisors. 

For identifying the espoused values, we plan to analyze 
documents of the company, such as the company's pamphlets 
about their mission statement. Furthermore, we question the 
interviewees on their subjective perception on the importance 
of selected features and attributes for investigating the second 
stage.  

The answers were collected using a Likert scale; a 
procedure to measure personal perception. One thesis to a 
question from the cluster Presence versus performance-based 
compensation, of the level of espoused values would be: 
Employees can only work productively while present in the 
office. The belief that employees who are physically present 
for a longer time also perform better is still prevalent in 
Germany. A consequence of this is that despite the fact that 
managers are granted the possibility of part-time positions, due 
to the low acceptance of such positions, they are seldom taken 
seriously. 

The third level in Schein's model concerns the fundamental 
assumptions, which go largely unquestioned by the 
organization's members.  

For the investigations of these, reference [10] recommends 
extensive psychoanalytic interviews with the organization's 
members. The broad application of this approach in the 
organizational context reaches limits quite easily. Therefore, 
the espoused values are questioned using an association game. 
For instance, the subjects are given the beginning of a sentence 
and are asked to complete it based on their understanding of it. 
An example of such a sentence completion task is "A 
particularly good employee is ..." where four out of eight 
possible responses must be chosen that most closely match the 
experience of the interviewee.  

A further thesis in the cluster Presence versus performance-
based compensation would be The performance of an 
employee and manager is appreciated higher the longer they 
are present in the office. 

The evaluation of the online survey and the expert 
interviews will follow at the end of September. 

III.  EXPECTED RESULTS 

The study provides results regarding the question how 
corporate culture – in the way that it is cultivated by an 
organization's executives – influences the number and 
acceptance of women in leadership positions. We expect to 
elicit the influencing factors in terms of career advancement 
conditions for women. The significance of attitude and 
acceptance towards women in leadership is likely to emerge as 
a key factor in the debate.  

Also, we aspire to extract the reasons for career advances 
and the lack thereof, as well as the personal perception 
regarding men's and women's career paths. We furthermore 
expect clear answers to the question whether women are able 
to exploit their own career potential or whether they are 
impeded by external conditions.  

For this, factors are identified that are conducive or 
repressive for a corporate career, such as the career stage at 
which children are born, or the career stage where the most 
promotions have occurred or which cultural factors specific to 
the company have influenced the career of women to a 
particularly high degree. We also expect to detect which 
conditions women themselves perceive as especially 
conducive or repressive regarding their own careers. 

 
REFERENCES   

[1] Statistisches Bundesamt, 28 % der Führungskräfte sind weiblich – 
Höchststand in 2010, 
https://www.destatis.de/DE/ZahlenFakten/GesamtwirtschaftUmwelt/Arb
eitsmarkt/Aktuelles/FuehrungskraefteWeiblich.html, 2010. 

[2] S. Bischoff, Wer führt in (die) Zukunft? Männer und Frauen in 
Führungspositionen der Wirtschaft in Deutschland ; die 5. Studie. s.l. 
Bertelsmann W. Verlag, 2010. 

[3] Bürgel Wirtschaftsinformationen GmbH & Co. KG, Frauen in 
Führungspositionen 2012, 
http://www.buergel.de/images/content/pdf/frauen-in-
fuehrungspositionen-2012.pdf. 

[4] E. Holst and J. Schimeta, “29 von 906: weiterhin kaum Frauen in Top-
Gremien großer Unternehmen,” DIW-Wochenbericht, vol. 78, 2011, pp. 
2–10. 



International Journal of Business, Human and Social Sciences

ISSN: 2517-9411

Vol:6, No:10, 2012

2563

 

 

[5] M. Weckes, Geschlechterverteilung in Vorständen und Aufsichtsräten. 
in den 160 börsennotierten Unternehmen (Dax-30, M-Dax, S-Dax, Tec-
Dax). Hans Böckler Stiftung, 2011. 

[6] C. Wippermann, Frauen in Führungspositionen. Barrieren und Brücken. 
Berlin. Bundesministerium für Familie Senioren Frauen und Jugend, 
2010. 

[7] B. R. Ragins, B. Townsend, and M. Mattis, “Gender Gap in the 
Executive Suite: CEOs and Female Executives Report on Breaking the 
Glass Ceiling, (Feb., 1998), pp.,” The Academy of Management 
Executive (1993-2005), 1998, pp. 28–42. 

[8] B. Schneider, Weibliche Führungskräfte - die Ausnahme im 
Management. Frankfurt am Main, Hamburg. Lang. 

[9] S. Klemm and C. Martin, Frauen in Führungspositionen. Ein 
interkultureller Vergleich USA - Deutschland. Marburg. Tectum-Verl., 
2004. 

[10] E. H. Schein, Organizational culture and leadership. San Francisco. 
Jossey-Bass, 2010. 

[11] Fraunhofer-Gesellschaft, http://www.fraunhofer.de/leistungsangebot/ 
for-schung/gender-diversity/, 2010. 

[12] I. Haber, S. Keindorf, T. Angst, C. Baitsch, P. Droß, and J. Lammert, 
Frauen und Führung. Erfolgsgeschichten und Stolpersteine in kleinen 
und mittleren Betrieben. Berlin, 2011. 

[13] L. Ohlendieck, “Die Anatomie des Glashauses. Ein Beitrag zum 
Verständnis des Glass-Ceiling-Phänomens,” in Gender - from costs to 
benefits. Wiesbaden: Westdt. Verl, 2003, pp. 183–193. 

[14] A. von Alemann, “Chancenungleichheit im Topmanagement: 
Begründungsmuster der Unterrepräsentanz von Frauen in 
Führungspositionen der Wirtschaft,” Sozialwissenschaften und 
Berufspraxis, 2007, pp. 21–38. 

[15] J. Brettschneider, Frauen in Führungspositionen. Anspruch und 
Wirklichkeit von Chancengleichheit ; eine empirische Untersuchung in 
Hamburger Unternehmen im Kontext der Organisationskultur. 
Hamburg. Kovač, 2008. 

[16] Airline Leader, “Why Don't Women Run Airlines?,”, 2010. 
[17] R. André, “Leading diverse management teams in logistics,” Journal of 

Business Logistics, 1995, pp. 65–84. 
[18] M. Cooper, J. Santosa, and A. Burgos-Dominguez, “The Ohio State 

University 2007 Survey of Career Patterns of Women in Logistics. The 
Ohio State Supply Chain Management Research Group, Columbus, 
OH.,”, 2007, pp. 1–24. 

[19] U. Flick, Triangulation: Eine Einführung, 3. Auflage, Wiesbaden, 2011, 
p. 75. 

 


